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DIG Notes - June 1 meeting 
1.1 Tripod Discussion 
Based on previous requests, the opening topic of the meeting was tripods, and several members described and demonstrated their favorite equipment. Ed Mertz started with his impressive Gitzo  1325 with a Really Right Stuff ball head, selected and sized to take care of his 4x5 camera and heavy lens as well as his “normal” SLR equipment. He also showed a Wimberly head that he uses for bird photos. This combination seemed to embody all the desirable features in terms of size, sturdiness, ease of setup, and ease of operation, with few compromises - Ed’s rough estimate of the price was $1200 total. Bob Coffman demonstrated several alternatives - two sizes of an innovative wooden monopod with a swivel top that allowed keeping the camera level while panning, and a Hokuba tripod that he claims to be comparable in features to the top end Gitzo at about half the price. Richard Buchbinder showed several tripods that he has used in his extensive outdoor workshops, his favorite being a Manfrotto. 

In summary, there are probably 20 companies that sell high quality tripods and ball heads, each with a dozen models, covering a price range of $200 to $1000. There are no pat answers to which is best, but before buying it seems best to think about your typical photo situations (outdoors, hiking, traveling by plane, indoor events) - and your photo targets (landscapes, birds, portraits, sports) - and the price range you are willing to pay for tripod and ball head. The next step is to talk with one of your DIG friends who does the same kind of photography that you do. Then you should try before you buy - that is, assemble the camera, lenses, and L-brackets and actually set up for a shoot. 
1.2 Barry White’s new Blog 
Barry recently set up a new photo website in blog format that clearly illustrates what is possible with today’s technology to establish a very rich and customized Internet presence for photographers. The site provides access to his large photo database that can be searched by keyword, by category, or by month to call up a set of images on screen. Under each image is Barry’s commentary about the image, and a facility for the viewer to comment on the image. The site also provides easy access to slideshow/galleries of related images by simply clicking on screen icons. For marketing purposes, the site offers the ability for viewers to order prints, cards, and e-cards made from Barry’s images, and there is a link to his published books on the Blurb website. 
His observations about the ease of managing images and posting photos match those we heard previously in Marianne’s presentations, and in both cases the outstanding results speak for themselves. Although Barry is more technically skilled than most of us, he claims that the available tools bring this capability into the range that we can handle. The site is built on the Wordpress publishing platform, a well established and very popular set of tools. (http://wordpress.org). The e-commerce dimension is provided with a relatively new service called Fotomoto (www.fotomoto.com) that takes care of the administrative tasks of taking orders from customers, making prints and cards, delivering items, and collecting money. 
Check out Barry’s site (www.photographicinsight.com)  and I think you will be impressed enough to consider embarking on this path for photographers
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